E1IWE 1S & ¥ 5 T B X B W boh Vol.1,No.1

2025 £ 9 H Journal of economic and management development research Sept.2025

I3 b A 95 A o Al 8 1) B B M D LER T 5

RN
(LR, ¥LPE JLIL 332005)

B E: MEARPBLESMAEEPFERDES AN, FELIRFLC RN SR ERLE TS Y0
R, AL G EFAELHE LIRS Hhd b BA 0 NAENIE, FLEERTT HiE LR 510095
ALHEX, #RMET M RELEXSPABLZ BAER” HBCWEBIER, LFF@ANT
MR A fTil it 2 FHFE Y. MMAKTMERL, AALS ZAMEGRZ KB ZE, RAKRT
S NG K AR S BAAEE R BlE, ALRAFPAT X —Fhid AP @56 L
ZPHR, de kg R AT, WREEMS, AL F, FRE TREAERBRERSL, BIATAENE
HAGANBT, ATAH LA ZMERRFAIER ., RIAMEAIEESE ZAAE A RIRE T L REE LR
3.

KEIE): FBELIRAIL; DB ReRiaE; is; £FLES

3l

(|2

AT, AEREENLIELPIE BRSSP IRSS T — R T R R A R
ZVR L AEBORBED . Wi 3e 4 (b Loz P TR NI BT 1 22 BLOKEh T, FRAlMEE P dh A
7RV B (A 2 L DA Aok ARG A o il A 554, B Aokl i B 5 8 2R R 5%
B, WSRO R Rt 7 iS5 RS E R T S AR R e
IE H 3 BRI ol SR ME VR IR« ST R R (K e BiR A

SR, JAE AR S5 A BB UG B2 N [R], AELEC Aib 2 A R S0 F ff R 0 2 fie
BERFR . SEErh, Ao VB IR SS A RR TN IT R T BT, SEEL T ORE AR R G N
LN “IRESAIFR ", RIBN K S S5 5 IR R SR U R 55 R ™ . X — I k8,
R S5 A Ak A R — N R Bk SR, AN MR e 0 7R .
BUAT AT T2 B b T IR S5 A O 1) 3 SR ERGURUN SCIE AR 38, 10X “ AR ST A s g 41 7, B
Ho e b A e SER A, ShZ RGVERRN AT

ASCE AL TS H . RETERIUH IR 55 AR mi Al &8 R ) A R AL EE . i
P — AT B HEZY, RS A 55 e dn (i i 2856 22 At s A% . M S iie 4
WAMEEE . LEAAEMEAS BRGS0 MR, BRIV SET AT S &R
SEPERIIE 95 . AHE FEABUA B TR IR S5 A (B GG 128 (O PR R, S8 RE D 3G AL
TR TP 1) 2 A R IR 55 A S Tt A B2 BRSS9 51
1 )3 Y AR 251 %o i b 80 5% ) T B VR AE 2R

i3 b e 25 A Aok A 5, RN KR d8E . B RN R AR
HAOHBAE T, IRSSACAE N — Pl e B, @t o3 v O (B 25K i 63 7 A
EREUBE,  HET RS W NG5 K 5 RRA K B, SR BN B AR (A4 o A SCH AR 2
WHEZAN B 1 o, AHEZRTE MRS T MM B Bk %, 8 = KAz 0o A2 oM £

YEZ B AN (1985-) , 55, BHFLE, TR, BHFITRNEL “HEHER” Jtzl, IRaEHIE .

— 13—



2 ¥ 5 ® # k R B =R

Journal of economic and management development research

b F M2 SR SE B AR B 2%

BB RS HIRNE =
RS, AR &P
/ ORGSR IR \
SRS ERSHRS ZERSARS
(&fa. &) (fBfE. RARME) (BREFH. BRRAE)

=RZOFAMEEE

\/

.
T

BRE—: 728 =S :
SRR AR MENSEESHkL ESRGENECE
AT
WIS B BAREMEE
GaEED. BFFLE) (EEMER, THHMAK) (FEEEHE. ER=R)

P 1 )3 b IR 55 e 3ot £ b 28 R e B e A L ATE 4
ZAEZER I, RS 4h 1 deilid e p R Cand: 7 S IR SS « Thiekalist RS RS
PINTI o X B IR AR BB P T 25 45 3, 33 Ak & Al P9 3038 8 5 413 0% R I TR
R —— B = KA B A — R A A 4 Tk, A SO B — IR NFINTIX = K5
PRAT

2 RFESHRERLTEFRBH AT

AR i R S A H 28 7™ S R T S 5, R 55 i i A AR AN A il e 3T 22 S A L 9
MR as . BLEgfe iz e T, MR S IHMER RS, EE R XA R, ST 4
ML SE eI RN RN, BRI AIA S K

2. 1 |RI-ZF RSB E BN

FGi = A 2 N — ML Gy, 20 P Fe AN AR 554K, el il i SR A A 4 |
RN . FHROE MRS, Ko — IRMERL G AN FFERI B R A o DI, 6 v i % 45 48K,
M@ R “ b A PE RS, RATBUE R P KSR S &N X
PR 2 g 12 IR A, TR T 5 K R % 7 BUE RO, Al g ok 1 TS
EIERITOR S L AN

— 14 —



2 ¥ 5 ® # k R B =R

Journal of economic and management development research

2.2 e ER T 5B Z Tl

R S5 AAE Ak NSRRI B — 7= i B, SRR A 2. BRIl 4R, IS EE R
Pa o W aE 2 P iR S Wi o . S E N, A TR RS P A& BN B, Aol H g 7 IiGE
WIIRES o VAR VR IESEBL “ ORAIE B8 275 %808 (OE) ™ B “ 45N AR S0 2 7 4545 R,
o SRR A TR P AR, TR O B M EAR A XU AR T T B
JUSON, SETTRE T A8 BRI, B 17 il xok Ja S5 e 2l FA AP 5 AN RO

2.3 I3RS EME S TS R AL

RENS S Ak IR 55 F1 A A o 0T S Al 388 AE 17 3 BRI R e AT SE /) &
PEAKFE . IXR A2 2o R B, AL X TR RS (5 46 T, IR | B SR
AN RS RIBE R IE o 2 7 o 5K il R B E — 2D U 1 2 A e s, e 1 “ AR A 95—
e R — A T B RIS . R T BEE 7RSS I 2 A S A I B R AR R M B
A BARR DL o

fFi R SR LI R
SIS WA SN KR, IR HONIERR, S TR
IRE

PRI E, AR RIS BT e e e e

N1
SENTRES HTREE M OHERAT E i, AR T AT 4 M AT
T T IR IR 55 L PR SRR, RGeS Tt B AE A R, KIIAE OR

BE & i

£ 1 ZRUFEFRB IR E IR
3 MR EEMMEEEN SR EF

R S5 AN EE I A0lb 5% 7 13 1, B2 IRZ sl Aok A R AN B B3 5 3 o AR Y
AT, RGBS WA 2R ENBE . B 5 MR S5 S5 M 1T EAT R Gk A S R
5Tt AL BRASZE e, SCBL B A HE 20
3.1 Witk 5L RENL

25 Ao Ak SR AL 1 BT AR AT 7 s AT S AN 8 B it Sl I IR T 65 Al m] A
SIS P R P S P RE . RERE Wi Qa e A . XS s I =R, fE
i 2 NI SRS ACENHET, $RTH Bt T SEPE S AT 4R g, RSk B BRI R R AR 55 (K A
Ol R, AR RAREOE TR AR TS S M, R AR IR AR, HIER
I AS
3.2 SEULBLN R REML SR HEAL

AR BT, Ml R 6 P RO T B K K38 . 6T FOPESE B, ol
UK HE T (T T BT P, TR 500 EAFHERSR 45 P BRI RERE A ok
BB I B BORTBER BB T 46 P50 P12 58 P A PRI, AR T 06 R
BAL T R G IE

3.3 EHERRFEAL A

— 15—



& % 5 #® # K E ® =%
Journal of economic and management development research
JIR 554 fie B 18 8 SN AR DAL & 5 IR FR T . MBI« SRRl 1) =5« Bl
ML M “ImREEREE” , s KRR THRISMENLE T A4l B B R IR
LA 2 WA S0 B e e, SRS HHEIRAE AN — KA R AR, koD 1 AN BB
VilA), BEAR T ZENRBARNTIFN, B 2 R 1 s gsh 85 Ja 55 i a s AL A,
TR R 7B R RS MBS R “ Bk ” B, AR RE . mRk. AR L
LA A L AR

(S REIMRAET BRSSRAR RS Eheth RS E
FHIE r RHIE FHE r
EFREED R e SR T BR
FRiRL xS —* Moz BEAAIEE — BERE BRA AR
HightE EFinBE(E et =l AR HiRAE EFBEE
AR I fizi=1] 1 HIRFEN

Bl 2 AR5 IR Sh (8 Ja i 55 (B BE DL AL B 4
4 RSB HRLES RAYHER

FEHE R R R RSB B Ak 584 AR AL 5 55—l 5E 4, A
Fg I B 248 B S R G 584 o BEERAR MR OAE T, Al B AR BE I, 4
E—NLUE S LIRSS, IS BAATCIESEIL AL & U, IR R A A .

4.1 BSINRBIR SR

3 Al AR 0 7 B SR BT IR 55 BT A (0 A B0 DR UM RE 0 o TR T 5 BUBC R, A
M a] VSTV AT R T Bt AR PRSI, LR R gl Ui ok
Jigge Biltn, — R TRENUMAR W mT AR & < ik 55 MR % 3R R AL ST AR 55 R G 3A
AFRGENUBA B A B RGPS HMEARDURKR T % 0 E, O RE
PRI R E, BET A S RE KIS, RN SRR 2 8, 0% T
AR R o
4.2 AIEMZMN 5T EHHE

BET RS R G RE T RS2 IR SRR, B2 A R M2 8. 2
(e P 51 58 2 (AR SSSR BRI T 6 10 S =R AR 55 SURGE RIS 2R, TR E 3K
SEALIIIE RGN . B LA AE AT & 5, FTRAHIE RN, SO GNP 285 ek
s R g5 3, TR BAT ml Bl 1 S PRISON o S 8 R 22 B A% e 3 7 it PO 48
B RY VR AN /.

4.3 ETATIHERRA

FEMRSS AL, el filiE AoliE e o g CRBER ) MG, RIS 74713
PRI AL o X LEHAE AT O B S b AR 55, A S th B BRI RN (. 4
b AT AT A HlE KB (B AR 55 AT IR SR . il s s, AR S A I A Akt
TP TIRBATS, TR BRI RN 55, o 470 B 5 1 1 vt e

5 T I BBk 5 SEHE B2

JE R S5 A R BRI B AMILIE, (LA 7 Bt O AR IR o Al s 055 Rt A PR 21
B, R T T R S AT

— 16 —



2 ¥ 5 ® # k R B =R

Journal of economic and management development research

5.1 EEHMR

Al S LA AR BETH N E SOIRSSALII B AR S B An%e 7, B HEX, SBHK
G S5 EEdh AE AL .

AR S e BRETACERM “ DL RO ” BISCA R fR) “ A P AR S5 b 1
Ao AEGIIHLIN . BUE R R s DA RO 0D AR T HCREHR AT RE BN 58K Y
T

RESIBRIT . M55k 55 TR AHNRE ), MRS . MR A Bda iR i
BAF, IXLEREJIFEAL GG A N AR AR R A R

SRR BT R G oA TE TR IR S5 A 2 W et IR IR A SO 207 i HE By
RS IRE5M 55 ) AR AR 2 3K LG 2 S e v AR R )

5.2 fRMESEHERS R

NER ERPRAL, AV RDEAR I 3 BB BOESER kAR, S H Ry S M R 2
JIR S5 A B R B DY AN B B . BB BRI AZ A 55 AR 8] B 3t 50 2, 9 IR 2 — )
) S TR R

LRSS AR AR 2 E

LR (BTRLE)

B 3 il Il 55l e ST i 422 1
[ IS 8 2 4 Bl 55 A 3 PR ANASL 7 S T PO i 2 1] B 7 M S e 0 SCH% - 1 4 o TR
FUFR TR R VR VR R, GIRIER I 55 A0 T % (K & R LB 0 AT 1 5 o, #E A
bR T M il S 45 B s 5 UK R BRERE AT A, (T REAT SRS RSN

IRSWERRE RIS AR

T e
- RS S
=5 AT
;E { ]
ﬁ Eaiz=58R
P s
e S
e
"
s s

0
i
=S (NI

szl Bahtat

B4 ISR R T B SR R



& % 5 #® # K E ® =%

Journal of economic and management development research

i

]
A3 M R 25 P Aol g A S IR — A 2RI 2RI R R Gt . ASCR SR
1RSSR i 2 A SE S B DLBRTHIRN 5 € 0 6 7« I I A fELBE HE A 5 Ak AR AR
IBTE A DB M AN A S R G ARG M A5 B AT R e X = 2 D B AR
B 2SS B AT 5 o R A TR T A AR A

WEFERY], Mo R FARERIR, B EOR AV EEAT IR ZI 1 s 20 . AN S5RE )
TRV o AL AR AR 55 AN 7™ i Y JRs ot A SR, T A g LA N SR AR SR K A%
G, RS RE T, Al 7 EARHEVEAL B 5 BT AbB B, IEFRIE A RSB, JFUTE 2k
MR — B S R— T R—E T 6 7 MR DR, A R0 B R R A & A X
W o

RK, BEERCT AR NG T IR SR A B, IS5 IIiRE 5) E
Rerr sy g, Hmi A M HUE R S nsh A et . 5 T4 &l ik 55 SEBl i i
KRR IE AR 5 5 PRZ BRI 2 BRSO B s S M LER R 2 FLAE B 5E S o fld BT
BB AFRE ST R PR IEFE

k=

P

(1] x&dh, HF, LaE RELEEF S LGHGB a2 AT HLEXHgFMERAL]. &
#iFie, 2022, 34(5): 108-120.

[2] VISNJIC, 1., WIENGARTEN, F., NEELY, A. Only the Brave: Product Innovation, Service Business
Model Innovation, and Their Impact on Performance[J]. Journal of Product Innovation Management,
2016, 33(1): 36-52.

[3] ##fk, ok FRHABFITTELSHELLRSUARZEZFTARL]. HEFERFRKER,
2021, 42(3): 67-83.

[4] COREYNEN, W., MATTHYSSENS, P., VAN BOCKHAVEN, W. Boosting servitization through digitization:
Pathways and dynamic resource configurations for manufacturers[J]. Industrial Marketing
Management, 2017, 60: 42-53.

(6] BX#%, MhmT, EH4#. AZRHEHEMET EREH: RFEENA T OMME e B R
[J]. &7, 2021, 37(11): 124-142.

[6] Fikth, FAFE. #ELRINASZAYMEL G ATEHEREAGOEAALI]. B I LEZHF,
2019 (7) : 156-174.

(7] &2, Ha%F, 2k tEALLOHRAEALN]. FEILZHF, 2018(10): 5-25.

[8] PORTER, M. E., HEPPELMANN, J. E. How Smart, Connected Products Are Transforming Companies[J].
Harvard Business Review, 2015, 93(10): 96-114.

(9] Mk, Hex. SLRSTES LA LRSI % ST [J]. AT Eitik, 2018, 21(4):
76-85.

[10] Bkfadkie, +hak. #ESWIRFSLEEGEE: RTHSRIGSERNARLI]. FEFHR, 2020,
17(1): 1-12.

— 18 —



& % 5 #® # K E ® =%

Journal of economic and management development research

The Impact Mechanisms of Manufacturing Servitization on Firm

Profitability

ZHENG Yougang
(Jiujiang University, Jiujiang, Jiangxi 332005, China)

Abstract: With intensifying global manufacturing competition and increasingly diversified customer
demands, manufacturing servitization has become a critical path for enterprises to build sustainable
competitive advantages. This paper aims to deeply explore the intrinsic mechanism through which
manufacturing servitization affects corporate profitability. The research first defines the concept and
modes of manufacturing servitization, and then constructs a theoretical framework centered on
"Servitization Mode — Mediating Path — Profit Outcome". The article elaborates on how servitization
ultimately impacts corporate revenue growth, cost structure optimization, and profit stability
enhancement through three core pathways: differentiated competitive advantage, value chain
restructuring and optimization, and ecosystem value creation. Simultaneously, this paper identifies and
analyzes the main challenges faced during this influence process, such as ambiguous strategic
positioning, organizational change resistance, and capability gaps, and proposes corresponding
strategic implementation paths. By systematically revealing the internal mechanism, this study provides
a theoretical basis and practical guidance for enterprises to effectively promote servitization
transformation and achieve value addition and profitability enhancement.

Keywords: Manufacturing Servitization; Corporate Profitability; Influence Mechanism; Value Chain;

Differentiated Competition
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